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FIRST IMPRESSIONS MATTER 

We all know first impressions have a big impact and long lasting effect 

on how we feel about something. But why are first impressions so 

important? As technology advances and interactions with guests 

become more limited, sometimes first impressions are the only 

impressions. With travelers having more options on where and what 

to experience and the ability to share their experiences instantly, first 

impressions can become permanent. You never get a second chance 

to make a great first impression. Read more at the link. 

https://kelleyjoneshospitality.com/the-importance-of-a-first-

impression/ 

SERVICE FELT 

How can we make a positive impact on our guests’ first impressions 

when we have less opportunities to interact with them? Having more 

self-serve options like online reservations, digital check-ins, and e-

check outs make personal interactions harder than ever. Do our 

guests feel welcomed and appreciated at our hotels? Go back to the 

basics! Use the 10/4 ft. rule and recognize our reward members and 

frequent travelers. Ensure we are ready to provide a warm, 

welcoming, and efficient arrival experience. If you lose them in the 

beginning it will be very hard to recover as they will have already 

decided how they feel. Read more at the link. 

https://www.forbes.com/sites/barbaraarmstrong/2012/08/23/whats-

the-big-deal-with-first-impressions-leadership-lessons-from-fine-

hotels/#2f90fb411b9c 

VIRTUAL IS REALITY 

Online presence has never been more important. With over half of all reservations being made online, 

most of our travelers will decide how they feel about us before they even make direct contact. Having 

engaging content will help gain the attention of our online seekers. Using high quality photos, searched 

keywords, and understanding your majority client base are key to creating a hotel’s positive online 

impression. Don’t forget about your social media presence as well. Social media outlets engage in real 

time and have the potential of sharing thoughts or feelings with numerous people in seconds. Read 

more at the link. https://insights.ehotelier.com/insights/2015/09/23/9-tips-for-creating-great-content-

for-your-hotels-website/ 

 

SPECIAL SHOUT OUTS TO 

TOP HOTELIERS WITH 

HEART!! 

Holiday Inn Express & 

Suites Tacoma Downtown 

– Winning on all IHG 

performance Metrics. 

Hampton Inn & Suites 28th 

Ave – Being top 15% of all 

Hamptons and receiving 

Outstanding for QA. 

Hampton Inn & Suites 

Everett – Positive Growth 

in Revenue and receiving 

Outstanding for QA. 

Beatriz promoted to GSM. 

TJ promoted to Sales 

Manager. 

Jonathan promoted to GM 

Nicole promoted to GSM. 
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NOT CLEAN NOT GOOD 

Great first impressions can come at first sight and even smell. Hotel entrance and front desk will have a 

huge impact on your traveler’s experience. Public spaces are for everyone to see and enjoy. Do you think 

guests will feel like their rooms will be clean if they arrive to clutter, trash, dust, and stained walkways? 

Upon opening the door to their guestrooms, travelers are immediately making judgements on if their 

rooms are adequate. From lighting to linen, our guests are deciding if they should stay again or even 

recommend us to others. Cleanliness should always be top priority. Providing a clean environment leaves 

a great first impression and drives customer loyalty. Read more at the link. 

https://www.pgpro.com/articles/creating-a-great-first-impression-in-your-hotel-through-cleanliness/ 

 

DON’T GET CURBED 

What’s on the outside is just as important as what’s on the inside. What your property looks like as a 

guest pulls up will most certainly have a lasting impact on their first impression. Keep up with your 

buildings, parking lots, and lighting. Installing easily accessible trash receptacles and ash trays will help 

your guests help you. You may not have a green thumb, but nothing about dead plants makes people 

feel welcomed. Don't let your curb appeal get you curbed from gaining business. Read more at the link. 

https://www.hotelmanagement.net/operate/four-ways-to-boost-your-hotel-s-curb-appeal 

 

LATEST ON BMI 

BMI hotels have accomplished so much since last year. With several multi-million dollar refreshes and 

full renovations, BMI continues to be bigger and better. Hampton Inn & Suites and Fairfield Inn & Suites 

Bremerton will be done completing a refresh this April. Holiday Inn Express & Suites and Fairfield Inn & 

Suites SeaTac will both be done with major renovations to the entire property this coming summer. This 

coming fall Holiday Inn Express & Suites Seattle will be starting their complete brand change to a 

Fairfield Inn & Suites. During 2019 we will start to see more developments in Olympia and Poulsbo. If 

you’d like to learn more about BMI, visit us on our website (https://www.bmihospitality.com/) or on 

Facebook. 
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